
Leisure
83%

Golf
10%

Group
4%

Event Publicity
3%

2012 Advertising Allocations
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Print | OOH | Radio 

Production

Leisure Media Mix

35%

3%
2%

57%

3% Digital

TV

Opportunity

Note: does not include direct-to-consumer co-op investment
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Myrtle Beach Area Keyword Search

Direct Fly Market Focus

Social Media Focus: YouTube | Facebook | Twitter | SCVNGR

Digital

Northeast Winter Weather

Girlfriend Getaways

Event Promo / 
Sun Fun

Summer Focus

Late School

Holiday Push

Camping/RV/Outdoors/Fishing/Nature

Canada

Winter 
Deals

Valentines Easter

Spring Deals

Camping/RV/Outdoors/Fishing/Nature

July 
4th

Beach House|
Rentals

Girlfriend Getaways

Fall Deals

Canada

Weddings & Honeymoons

Summer 2.0

Boomers | MultiGen

Boomers | MultiGen

Family Golf

Family Golf
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NE
+MW 

Easter | Spring

Events

Toronto

Summer

Late School

Valentines

Fall Push

TV

Summer 2.0

Holidays

Thursday, November 3, 2011


